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IMENA Water Market

Flooding with
Opportunities

If there’s only one topic that the Middle East and North
Africa (MENA) cannot ignore, it's the water scarcity. MENA
has 5% of the world population with less than 1% of the
available world’s freshwater resources. Today, average per
capita water availability in the region is about 1,200 cubic
meters per year (world average is close to 7,000). The annual
water availability in the region ranges from a high of about
1,800 cu. m per person in Iran to less than 200 cu. m per
person in Jordan, West Bank/Gaza, and Yemen. By 2025, the
regional average water availability is projected to be just
over 500 cu. m/person/year. The total value of water and
wastewater projects planned for the Middle East and North
Africa (MENA) region over the next decade tops US $120
billion.

GCC countries are facing an increase in the demand for
water, mostly from municipal and industrial users. Their main
challenge is to reduce dependence on groundwater, which
they are seeking to do by constructing new desalination
capacities and developing wastewater reuse projects. Saudi
Arabia took a “milestone” step towards overhauling its
wasteful, state-owned water sector and preparing it for
complete privatization within a decade. By the year 2024,
demand for potable water is expected to reach 10 millions
m3/d, of which 66% to be met by desalinated water (6 millions
m3/d in 2003). In Qatar, there are plans to extend one of
Doha’s main WwTPs on a DBO basis. Measures are in place
to improve Bahrain’'s and Kuwait's wastewater coverage.
Oman is expecting demand for water to fall by 2015 as a
result of reduced agricultural consumption. The big success
story in the Gulf is Abu Dhabi’s IWPP program which has
enabled the emirate to successfully finance new desalination
capacity. More projects are planned in UAE.

North Africa countries will need to develop new sources of
supply to meet a projected 50% high increase in the demand
for water by 2015. Tenders for running water networks in
large cities in Algeria are to be issued at the beginning
of 2006. There are plans to build nearly 1 million m3/d of
desalination capacity to supplement Libya’s Great Manmade
River (GMR) supplies. Only 40% of Morocco's wastewater
capacity is currently functioning. However, Morocco has
initiated sector reforms and has successfully delegated the
management of water and wastewater service to private
companies. For Tunisia, the main challenge will be treating
increasingly saline raw water and improving wastewater
coverage in rural areas. Water management in Egypt has to
be improved in order to save water.

Jordan has to develop brackish water desalination projects.
The country is creating a digital national water master plan
and establishing a water information system. Lebanon has
substantial water potential but has not mobilized its resources
effectively. New projects are either underway or in the planning
stage that will alleviate water shortages in the country.

The Palestinian Territories face the triple dilemma of
rising water demand, poor wastewater coverage and a
weak institutional framework. The security situation is a
pressing concern. Syria is contemplating water transfer
projects but a better course of action would be to improve
management of existing resources.

Irag has a plentiful supply of surface water but
inadequate capacity for treating and distributing it. An
anticipated 11.8 million Iraqis will benefit from water and
sanitation projects worth $600 million. Compared with
other countries in the region, Turkey has plentiful water
resources.

Service levels are generally good although wastewater
treatment in certain parts of the country is lacking. Current
sector arrangements are in need of reform. Iran’s main
challenge is to raise the amount of controlled surface
water to 116 billion cu. m. by the year 2025.

According to a new market report, about US$80 billion
will need to be spentinthe MENA region on improving and
expanding potable water services, including desalination
plants, pipelines and renovating leaking distribution
mains, while the figure for drainage and sewerage is
approximately US$40 billion.




Arab Water World (AWW

Arab Water World (AVWW) The One and Only Specialized Magazine in MENA!
Serving the Water, Wastewater, Desalination and Energy industries since 1977
AWW magazine, published by Chatila Publishing House (CPH), is established as the
world’s gateway to the Middle East and North Africa (MENA) water-related
industries.

Every issue of AWW magazine is kicked off with an Opening Letter comprising timely com-
mentaries and viewpoints from the Editor-In-Chief. An Open Forum provides AWW readers with
a space to exchange ideas, opinions and suggestions. Issue Contents feature a mix of technical
articles on current practices and advancements, case studies and specific technologies such as
Well Drilling, Filtration and Desalination. AWW has also been giving in-depth Industry Spotlights
at newsworthy market trends, major projects as well as products that are new to the industry,
redesigned to offer innovative solutions for the different sectors of the Water, Wastewater, Irri-
gation & Energy industries. Every issue also provides several Country / Regional Reports including
water supply and demand as well as water management policies and tried-and-tested solutions
and projects, allowing companies to make smart investments in the right place at the right time.
Highlights on recent industry Publications, Interviews with decision makers and specialized pro-
fessionals, Corporate Happenings and Products and Services are presented with accurate and
up-to-date information that meets professional standards and attracts high-quality readership.
Every issue is as well an important resource for major coming Events and those which have al-
ready occurred.

Must-Read Articles & News

The purpose of AWW magazine is to assist in the dissemination of technical information, case studies, equipment
and product development. For 29 years, the publication has been also reviewing research advances to promote a
greater understanding of the potential of desalination and water reuse in meeting increased urban pressures and
the demand for water in the MENA region.

An Elite Audience of Water Industry Decision Makers

AWW is circulated to the desktop of leading decision makers working in over 8500 firms engaged in the water
industry throughout the Middle East & North Africa, and is published nine times a year in a bi-lingual format (Eng-
lish-Arabic). On an average of 4 readers for every copy, we can say that more than 35, 000 individuals are reading
every issue of AWW magazine.

Online Presence and Availability
The newly revamped AWWmag.com offers authoritative insights to the water industry through a mix of in-
dustrial news and trends, innovative technologies, country reports, material focuses, and event news related to the
water, wastewater, Irrigation and energy industries. Log on to AWWmag.com and delve into the world of water
where current and archived issues of the Arab Water World (AWW) magazine are available in two formats (html
and e-book) for your review.

Formula of Success
The success of Arab Water World (AWW) magazine stems from a simple concept built on reliability, novelty,
hard work, quality, dedication and commitment. An assiduous and rigorous Honorary Editorial Consultants (HEC)
team and a strong marketing network are behind our success. Specialization, professionalism, extensive circulation
and bilingualism make AWW magazine the ultimate reference for the Middle East & North African (MENA) business
& professional community involved in the Water, Wastewater, Desalination & Energy industries.

Other CPH Products

In a quest to fulfill its slogan “Helping advance the Middle East and North Africa”, Chatila Publishing
House (CPH) presents to its readers three other magazines tackling three industries, namely construction, food and
health. Arab Construction World (ACW) magazine serves the Building, Construction Machinery, Road and Power
Generation magazine in the MENA region while Middle East Food (MEF) magazine is the leading Food, Beverage,
and Packaging industries magazine in this region. Other CPH products incorporate four directories (next edition to
be published 3 quarter 2006), each listing more than 15,000 export/import minded firms in seventy five different
countries working in the industries related to water, construction and food in several geographical regions; two
portals, www.menainfo.com and www.menawater.com, which will be launched during 2006; and a series of services
dedicated to decision-makers, professionals, and experts working in the above-mentioned field divided into four
categories: Agents and Distributors, Industry Links, Project Monitor and Coming Events.

Editor-in-Chief

Graduated with a BSC in Geology in 1960 from the University of Miami, Florida, Fathi Chatila is the founder of
Chatila Publishing House (CPH). He has been publishing the Arab Water World (AWW) magazine since 1977.
Between 1963 and 1969, Fathi Chatila worked with the UNDP in a project which called for studying the groundwa-
ter aquifers in Lebanon. As a veteran hydro geologist, he also worked with the Lebanese Ministry of Hydraulic
& Electric Affairs, studying the interior basins of Lebanon, namely Litani, Orontes and Hasbani Rivers. Among his
distinguished activities were two projects. The first calls for supplying Saudi Arabia and other GCC Countries with
750m3 million a year for potable water needs. The other project calls for the construction of a dam on the Damour
River for supplying Greater Beirut with 90 m? million a year.

Mr. Fathi Chatila can be contacted at f.chatila@cph.com.lb




IArab Water World (AWW)

Features

Industry Spotlights

Industry Contacts*

Country / Regional Reports

Bonus Distribution™*

Closing Date
Material Due
Publishing Date ***

January-February

Wastewater Treatement & Re-use

Water Treatment

Trrigation Technology

May

Desalination

* Analytical Instruments
* Centrifugal Pumps

* Plant Power Suppply
* UV & Ozone Systems

* Flow Meters

* Renewable Energy

* Sewage / Drainage Pumps
* Well Drilling

* Computer Modeling, GIS &
Telemetry

* Greywater Treatment & Reuse

* Tube / Pipe Welding, Bending
& Cutting

* Water storage

* Filtration & Disinfection Systems

* Hydrological & Geophisical
Instruments

* Pipes & Valves

* Submersible Pumps

Wastewater Treatment & Re-use

Water Treatment

Irrigation

Desalination

* Saudi Arabia
* Spain
* Turkey

* Australia

* France

* North Africa (Algeria, Morocco,
Tunisia,Lybia)

* Germany, Austria, switzerland
* South Africa
*U.AE

* Ttaly

* Levant (Lebanon, Jordan, Syria)
* Oman

* Scandinavia

* WETEX 2006 - Dubai

* BIG 4 2006 - Cairo

* 2nd International Water Forum
- Dubai

* Aquatherm 2006 - Cairo
* Rebuild Iraq 2006 - Jordan

* Pipeline Technology 2006 -
Hannover, Germany
* Aqua 2006 - Italy

* ARWATEX 2006 - Lebanon

December 1%, 2005

February 1%, 2006

March 1%, 2006

April 1%, 2006

December 10*, 2005

February 10", 2006

March 10, 2006

April 10™, 2006

December 20", 2005

February 20", 2006

March 20", 2006

April 20™, 2006

* Supplement where leading water-related companies can place their listings for free enabling them to introduce their products and agents / distributors
in the MENA region to AWW readers.
** Tentative list of events at which AWW will have bonus distribution of its issues but it might change according to event organizers.

***|ndicates when the issue would be availa
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June

Water Re-use

July-August

Well Drilling

Editorial Program 2006

September

Multi-Stage Flash
Desalination

October

Membrane Technology

November-December

Industrial Effluent
Treatement

* Analytical & Laboratory
Instruments

*Centrifugal Pumps

* Computer Modeling, GIS &
Telemetry

* Trenchless Technology

* Engines & Generators
*R.0. Membranes

* Sprinkler Irrigation

* Water Treatment Chemicals

*Irrigation Technology

* Pumps

* Softeners & Chloribators

* Swimming Pool Equipement

* Monitors, Recorders & Samplers
* Pipes & Leak Detectors

* Recycling & Water Reuse

* Trenchless Technology

* Pumps & Accessories

* Turf & Landscape Irrigation
* Power Generation

* Well Drilling

Instruments Well Drilling / No Dig Technology | Pumps Pipes, Valves & Fittings Power Generation

« .
* Tran izrtl}?:;g x(lﬁselfzul]‘n:)’(embourg) * Qatar * Bahrain * Germany, Austria, Switzerland
* Kuwait * Egypt & Sudan * Taiwan * Italy * India )
* North America (Canada / USA) #PR. China * Turkey * Japan * North America (Canada / USA)
* Russia / Easten Europe S, Korea *U.K * Saudi Arabia *U.AE

* Sahara Expo 2006 - Egypt

* BIG 5 2006 - Dubai
* Saudi Agriculture 2006 - Riyadh

* QWETEX 2006 - Qatar

* Water Middle East 2006
- Bahrain

* Environment 2007 - Abu Dhabi
* WETEX 2007 - Dubai

May 1+, 2006

June 1%, 2006

August 1%, 2006

September 1%, 2006

October 1%, 2006

May 10", 2006

June 10*, 2006

August 10", 2006

September 10", 2006

October 10", 2006

May 20, 2006

June 20™, 2006

August 10", 2006

September 20", 2006

October 20", 2006

If you are interested in publishing your editorial material in AWW, please send an email to AWW's editorial department at editorial@awwmag.com
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IAdvertising Benefits

Introduction

Since its inception in 1977, Arab Water World (AWW) has been the

“Voice of the Water, Wastewater,
Desalination and Energy Industries”

in serving decisionmakers and key buyers in more than 8,435 firms in the
Middle East & North Africa (MENA) region.

AWW provides pioneering marketing and advertising solutions to support an adver-
tiser’s specific brand objectives. Advertisers can satisfy their needs in AWW through
the customized programs. Sponsorship positions, editorial placements, big event pro-
motions, insertion strategies and pricing programs are all available. We invite you to

put your concepts and ideas into the hands of our creative marketing specialists, who
will help customize a program to achieve your goals and maximize your Return On
L = | ] Investment (ROI).

January - February 1977 / Issue 1 For more details on our circulation, check the details on the following pages

AWW's Very First Issue

Our Philosophy

® To provide nothing less than the highest quality service for
discerning clients. It is a value we choose to differentiate our
/ services from those of others.

B AT ® To offer our clients a wide range of opportunities that are tightly
i matched to their needs.

® To have a long-term business horizon, and believe in steady growth
it by building relationships based on trust and recommendation.

® We believe all this can be done by a synergy of commitment,
experience and innovation.

Reasons To Advertise

AWW magazine is the premier and most trusted, specialized
business publication in the MENA region.

Jaquelin P. Garza
Market Development

‘ Analyst

ITT - Aquious

® We circulate to over 8,435 private and public sector firms.

® Qur readers are local, national and international, and offer you a broad

range of opportunities.
9 pPp “ We have been working with AWW magazine

® We have helped thousands of clients penetrate the lucrative MENA water for more than 10 years now and have found that
what it has been really beneficial for us is all the

market. opportunities for Editorials, press releases and ar-
® Bonus copies of AWW magazine are distributed in major events taking place ticles. We have been able to get our name out
in the MENA region, enabling our clients to reach a wider market in the market by publishing our case stories and
in 9 ! 9 . let people know about our dedication and exper-
. tise.
Don’t Take our word for it!
Check testimonials opposite & on the outside cover of the Media Info. We think that this magazine is the
best publication to have our Ads
If you are interested in advertising in AWW, please do not hesitate to contact us: spread around the

Tel: +961 (01) 748333 - Fax: +961 (01) 352419 ; e-mail: marketing@awwmag.com Middle East & African markets.”
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Advertising OEtions|

Print Options

® Display Advertising: We offer the choice of either full-col-
or or mono display spots (with no additional loading for color),
in a range of sizes and placements. Our policy of allocating no
more than 35 percent of available space to advertising material
ensures that your advertisements will not only be noticed, but
also really stand out! Research has showed that the application
of color to a display ad boosts the ad's visibility.

® Classified Advertising: The Buyer’s Guide (BG) is a regu-
lar classified advertising section that appears in every issue of
AWW. This service offers high visibility at a nominal cost. Your
classified ad is a 9 cm width X 6 cm height (3 5/8" x 2 3/8") that
includes your company logo, product photo, and a short mes-
sage with your contact details.

® Advertorials: These are the ultimate way to getting your
story across. It is editorial that is tailored to promoting your busi-
ness including your full contact details.

® Fixed Inserts: Distributed either MENA-wide or to speci-
fied countries, fixed inserts are popular and effective form of
advertising as they make your ad stand out from the rest!

® Direct Mail List Rentals: You can promote your equip-
ment, products and services to a vast database of decisionmak-
ers through our expertise. AWW will commit to forwarding your
message to our subscribers by email, fax or regular mail.

1@liem 3 wiE

® Company Profile: This form of advertising offers compre-
hensive coverage of your company’s history and products.

Online Options

Online advertising has become necessary to any marketing cam-
paign. For guaranteed effective communication, we will place
your banner with a link to your company or email address on the
AWW's website. Your online advertising options are:

Top Banner
Width x Height: 468 X 60 pixels
Max size (Kb): 20
Types: GIF, JPEG &/or animated GIF

Right Side Banner
Width x Height: 120 X 60 pixels
Max Size (Kb): 15
Types: GIF, JPEG &/or animated GIF

[ ——
| Menkarumacardars
[Cowes ot msarnerar | Industry Sgatiights tember's Sinn i
| Buem ard sstens | T This sactian 15 masnt tn shed bght on inngvations E ------ =

P Heaiars Rocerders & Semplers b fratis

If you place your full page or more ads in AWW magazine, your

banner will be placed for free on AWW's website. Email us at
marketing@awwmag.com to find out more regarding this offer




IAdvertising Rates & Specifications

[ -

Display Ads Full Color (4C)

Frequency Once Three Times Six Times Nine Times
Currency uss Euro uss$ Euro uss$ Euro uss$ Euro
Spread 4900 4020 4650 3810 4285 3515 3800 3115
2nd Cover 2900 2380 2750 2290 2540 2085 2250 1845
3rd Cover 2900 2380 2750 2290 2540 2085 2250 1845
4th Cover 3200 2625 3040 2490 2800 2295 2480 2010
Full Page 2500 2050 2375 1945 2190 1795 1940 1590
2/3 Page 2100 1720 1995 1635 1850 1540 1650 1375
1/2 Page 1700 1395 1615 1325 1490 1220 1320 1080
1/3 Page 1500 1230 1425 1170 1310 1075 1160 950
1/4 Page 1200 985 1140 935 1050 860 930 765
Display Ads Black & White (B&W)
Frequency Once Three Times Six Times Nine Times
Currency us s Euro us$ Euro uss$ Euro uss$ Euro
Full Page 2000 1640 1900 1560 1750 1435 1550 1270
2/3 Page 1600 1310 1500 1230 1400 1150 1240 1015
1/2 Page 1200 985 1150 940 1050 860 950 780
1/3 Page 950 780 900 740 850 700 750 615
1/4 Page 750 615 710 575 650 530 600 490
® 1 Publisher’s Standard color & Black Ad: US$ 150 (Euro 125)
Black & White (Extra Color) ¢ 1 Matched color & Black Ad US$ 250 (Euro 210)
* 2 Matched colors & Black Ad US$ 350 (Euro 290)
Currency uss Euro L ‘
Once 450 370 .
Six Times Each 375 310 2
Nine Times Each 300 245 i E
Nine Times All Prepaid 2100 1720

Ads Material Specification

Physical Submissions should be directly submitted by post to our offices or
through the concerned agent (if available). Digital Material must be accompa- :
nied by an accurate Color Proof (Chromaline) and a list of all files should be :
supplied. :

Electronic Submissions should adhere to the following specifications:
* Images should not be enlarged or reduced more than 10% in page layout
program.
¢ All images must be available at 300 dpi or more.

¢ Document size should be created to the final trim size of the page / ad. i Ads MeChan ical Data

¢ We do not accept Microsoft Word, PowerPoint, Paint or Publisher Files.

Supported File Type Specifications: Space Dimensions  ( Width x Height) mm
« Bitmap Image Files: TIFF, PDF, JPEG and CDR will be accepted. T Simple Page Print Size 188 x 254
e QuarkXpress 5.0 or 6.0, with relevant fonts and images. 2 Bleed Page Trim Size 215 x 285
¢ Adobe Indesign V 2.0., Adobe lllustrator V 9.0 and above. : Original Size 220 x 270

(All fonts and images should be outlined and embedded) 3 Double Page Print Size 405 x 254

e Corel Draw V 11. 4 Double Bleed Page Trim Size 425 x 285

: Original Size 435 x 295

Quality of Paper: Interior pages 70 grams LWC Paper TOP KOTE-L — Covers 150 : 5 Vertical 2/3 Page Print Size 120 x 254
grams 2S Coated Paper Matt. : é Vertical Half Page Print Size 88 x 254
Cancellation Policy: : 7 Horizontal Half Page Print Size 188 x 127
Notification of cancellation must be made at least fifteen days before Publishing : 8 lsland Half Page Print Size 120 = 184

Date (as indicated in Editorial Program), changes or cancellations must be re- : 9 _Vertical 1/3 Poge Print Size 57 x 254

e e TR . . : 10 Horizontal 173 P Print 51 86 x 68
ceived in writing. Any advertiser canceling afterwards must pay the full charge : erizonteiil/3iPdas il iBd 2
. . . - . : 11 Vertical 1/4 Page Print Size 88 x 127
for space. The publisher reserves the right to use previous material if copy is not : T2 Horizontal 174 P e PR
. . . . . . . . . onzonta age
received by Materials Due Deadline (as indicated in Editorial Program). - oS -

13 Classified Ads Print Size 90 x 60

Digital Files are to be submitted on CD Rom, DVD, Email, or ftp :
(ftp web address plus username, password and file name to be supplied :
by email to gwd@awwmag.com). '
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Circulation|

International Subscribers

Regions # of copies
Oceania 28 Circulation to Middle East
South America 36 Saudi Arabia EE
Africa 41 UkAE _-mu 1451

- Turkey =——3
SE 121 Lebanon =—=3 387
North America 154 Iran E==3 335
Europe 176 " Syfif[ _2*';3:

uwait ==
Total 556 Jordan =1 285
Irag =3 211
Oman == 207
Region # of copies Qatar =147
Bahrain
International subscribers 556 Yemen : :gu
. Cyprus g1 110
North Africa 1274 0 500 1000 1500 2000 2500
Middle East 6605
Total 8435
Circulation by Region International Circulation
7% 32% 5% .
15% - _ AN _/ 6%
South America — 7%
M Oceania ,
Africa (South & ‘ 22%
m Internatinal Subscribers Central)

= North Africa North America
Middle East B Asi
/ Sla 28%
78% M Europe
Circulation by Job Position Circulation by Activity
3% o
27% 6% 2%
AN / 16%
—11% ’ >
— 13% 1%
| Professors 21% | | Trench?ess Technology
W Technical Engineers M Energy
8% Contracts / Project / 13% Water S.tt?rage
2% Managers 14% Well Drilling
Sales / Marketing M Pipes & Fittings
Managers M Irrigation
M Import / Export Il Pumps & Valves
Managers Desalination
M Owners/ CEOs Il Wastewater Treatment
M General Managers/ B Water Treatment
Managing Directors
- - B, Circulation by Category
Circulation to North Africa
Industrial 6514
Eoypt I ot Establishments
Trade Bodies 748
Moroco ] 201
Governmental 535
Libya T 160 Bodies
Media Services 1311
Algeria ] 164 Research & Development [J171
Tunisia ] 138 Financial §gs
Institutions
Sudan - .
.7 Touristic Facilities 172

0 100 200 300 400 500 600 0 1000 2000 3000 4000 5000 6000 7000




. Services

Chatila Publishing House (CPH) offers a series of services dedicated to decision-
makers, professionals, and experts in the water-related fields m——————————

Agents & Distributors
Links you to agents and/or distributors in MENA market if you are

interested in expanding your business network.

m

Connects you to the most recent business opportunities across the region, namely
Tenders, Project Bidders, Awarded Contracts, and Project Developments. This ser-
vice is there to ensure objectives have been satisfactorily met.

Puts you in contact with water-related suppliers, Industry Links

manufacturers, purchasers, sellers, re-sellers and high-level

professional employees.

® Industry Contacts: A new supplement printed in every issue of AWW. It consists of two sections:
First section carrying details about international and regional manufacturers or suppliers of equip-
ment or products relevant to the topic covered in the issue concerned; the second section covering
names and contact details of firms acting as agents, representatives, distributors, etc to the firms
listed in section one.

Project Monitor

i

Coming Events Lists the dates of various industrial, professional and business-related exhibi-
tions, conferences, workshops and seminars.

For more Information, email us at services@menawater.com

Water Industry Contacts Arab Water World magazine (AWW)

Starting January 2006, every issue of AWW magazine will carry “Industry Contacts”, a supplement where leading manufacturers
and suppliers companies can place their free listing enabling them to introduce their products and agents/distributors in MENA
region to AWW readers. Company details will be considered for possible inclusion in the issues below according to the business
activities:

Issue Industry Contacts Issue Industry Contacts

January / February Wastewater Treatment & Reuse July / August Well Drilling / No Dig Technology
March Water Treatment September Pumps.

April Irrigation October Pipes, Valves & Fittings

May Desalination November / December Power Generation

June Instruments

Kindly fill out the form below, providing us with some 30 words about your company as well as details of your agents, distributors,
suppliers and representatives in the MENA region to be included for free in the same supplement

Company Name : Company Profile & Business Activity (max 30 words)
Address:
City: Zip / Postal Code:
Country: P.O.Box:
Tel: Fax:
Email:

Agents & Distributors in the Middle East & North Africa
Website:

Company Name Country Email:
Job Position:
Email:

Please send us this form by faxing it to: +961 (01) 352419
or scan & email it to services@menawater.com




| Sales Representatives List

Ms. Maria Tolgyessy

Hassan Youssef & Associates Inc.
Tel: 1-416-3684626

Fax: 1-416-3683461

Email: hay@on.aibn.com

Mr. Weng Jie

Zhejiang International Advertising

Co., Ltd. (ZIAC)

Tel: 86-571-87053998 / 85150937
: Fax: 86-571-85150669 / 85150444

Email: silkkroad@mail.hz.zj.cn,

or wj@hz.cn

Mr. Bent Wissing

BSW International Marketing
Tel: 45-3538-5255

Fax: 45-3538-5220

Email: bsw@worldonline.dk

Mr. Fabio Lancellotti

Def & Communication

Tel: 33-147307180

Fax: 33-1-47300189

Email: Fabio.l@wanadoo.fr

Mrs. Dorothee Schendzielorz
Eisenacher Medien

Tel: 49-228-2499860

Fax: 49-228-650076

Email: info@eisenacher-medien.de
Web: www.eisenacher-medien.de

Mr. H. Subramaniam

EA Water Private Limited
Tel: 91-11-29531288

Fax: 91-11-29531291

Email: subrah@eawater.com
Web: www.eawater.com

Mr. Fabio Potesta

Mediapoint & Communications SRL
Tel: 39-010-5704948

Fax: 39-010-5530088

Email: info@medisapointsrl.it
Web: www.mediapointsrl.it

Japan

Mr. Yuko Ishihara

Japan Advertising Communications
Tel: +81-3-32614591

Fax: +81-3-32616126

Email: ishihara@media-jac.co.jp
Web: www.media-jac.co.jp

Mr. C.H.Park

Far East Marketing Inc. FEM
Tel: 82-2-730 123

Fax: 82-2-732 8899

Email: femads@unitel.co.kr

South Africa

Mr. Bod Stephen

Stephen Marketing

Tel: 27-11-9521721

Fax: 27-11-9521607

Email: bstephen@iafrica.com

Mr. Stuart Phillips-Laurie
Worldwide Services Co. Ltd.
Tel: 886-4-23251784

Fax: 886-4-2325967

Email: sales@wwwtaiwan.com
Web: www.wwsataiwan.com

Turkey

Mr. Hilmi Erdem

Titajans Dis Tanitim Ltd.Sti
Tel: 90-212-2577666

Fax: 90-212-2870099

Email: titajans@titajans.com
Web: www.titajans

Mr. Fouad Hammad

International Advertising LLC

Tel: 971-4-2699855

Fax: 971-4-2691514

Email: interad@emirates.net.ae
eb: www.iamediaservices.co

Mr. Stuart Smith

SSM Global Media Ltd, UK

Tel: 44-2084-645577

Fax: 44-2084-645588

Email: stuart.smith@ssm.co.uk
Web: www.ssm.co.uk

Mr. Roy Diton
Trade Media International

Corp. USA (EAST)

Tel: 1-212-5643380

Fax: 1-212-5943841
Email: rdtmicor@cs.com

U.S.A (Midwest)

Mr. Hooper R.Jones

Hooper Jones Associates Inc.
USA (midwest)

Tel: 1-847-4861021

Fax: 1-847-4861025

E mail: HooperHJA@aol.com

Arab Water World (AWW)

In case there is no agent in
your country please send us an
email to:

marketing@awwmag.com




Testimonials

"Water related information is widely perceived to be scarce in many parts of the Arab world. However, indi-
cations show that a wealth of information on water resources in the region does exist, but is widely scattered,
neglected, not archived and collected under a myriad of uncoordinated and unrelated programs or projects.
From the pages of Arab Water World magazine, | hereby call researchers in universities and research centers .
and institutes across the Arab world to work together in small local teams, where individuals have the motiva- “ 3
tion, aptitude and common interest to derive each local effort to success. The outcome of each effort is a water l w .
information base that will serve and get served by local research communities.” -
Dr. Hamed Assaf
Department of Civil and Environmental Engineering, Faculty of Engineering and Architecture, '
American University of Beirut .
Beirut, Lebanon

—L n H bk

“My personal history with Fathi Cha-
tila, publisher of Arab Water World “l really think that the magazine ARAB WATER WORLD is
| magazine started as I.C (A.UB) el- ® very useful for all the companies involved in the water sector. The
w €mentary school classmates early 40s. magazine gives helpful information, if you look for a company, if mm

Since then, our relation never seized;
but the contrary, lately we started with
C.P.H. our factories’ ads (SOCAP) in his
two magazines AWW & ACW, in addi-
tion to our articles on the technologies
and equipment that are indispensable
to water systems, oil and gas etc. that Dott.ssa Elisa Reggiani

yielded benefits to all concerned. VALVOTUBI IND. srl Marketing Manager
Valvotubi Ind. S.r.I.

you want to know a little bit more about a certain foreign market,
or if you need some more technical information. The things | like
most are the technical articles about valves!

You can have the chance to refresh yourself about their
uses, and you can be also updated on new technologies!”

May | wish C.P.H.

—.
continuous success in
serving our region, with my “1 would like to thank Arab Water World for always focusing on the
personal best regards.” topics that are relevant to pumps and water treatment equipment, and

for being one of the few magazines on the market providing reliable

and well informed material.
We are delighted at the amount of interest generated through this magazine.”

MASARU KAMODA
Fuad Bishouty, P.D.G., DIRECTOR & GENERAL MANAGER
MEEC - Middle East INTERNATIONAL SALES DIVISION
Environmental TSURUMI MANUFACTURING CO., LTD.
Consortium s.a.r.l
Lebanon
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Arab Water World (AWW) magazine
P.0.Box: 13-5121 Chouran
Postal Code: 1102-2802, Beirut - Lebanon
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Courier Address

Arab Water World (AWW) magazine
Hamra, Commodore, Barouk Street
Chatila & Chehab Building, 2nd Floor,
Beirut - Lebanon

FAT) (1) VEATYY il

Tel: +961 (01) 748333 +4TY (41) 1) FOYENA / ALYao. sgmil
Fax: +961 (01) 352419 /802950 info@awwmag.COm : i g i §  yued!
Email: info@awwmag.com www.cph.com.lb

Arab Water World (AWW) magazine is A Chatila Publishing House (CPH) Publication




